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FARM  TO  CONSUMER  V ER I F I E D  
Idaho Preferred 



To promote, connect, and educate
Idaho agriculture producers with
opportunities to help them grow
their marketplace.

Mission:

Idaho Preferred is  a program of the Idaho State Department of  Agriculture



Twenty Years of Local

Producers: 27.63% 

Processors: 32.12% 

Retailers: 6.73% 

Farmers Markets: 13.2%

Restaurants: 12.39%

Supporting Organizations:  2.82%

Program diversity and Growth



The lOgo 

Agriculturally Derived 
The Idaho Preferred logo is the consumer and
business owner's way to quickly identify whether
they are purchasing an agriculturally connected
product cultivated in Idaho. 

Importantly that the product has been locally
grown, raised, or crafted with a minimum of
Idaho's agricultural content; supporting the
economy from the ground up. 

Visit: https://idahopreferred.com/
member-requirements/



Retail
Direct
Broker
Distributor

Producers
01 02

03

Direct
Agritourism
ECommerce
Farmers Markets

04

P R O G R AM  P I L L A R S
B2C + B2B Promotional Support

Restaurants
Distributors
Chefs + Food Service 

Schools Pre-K to University 
Nutrition Services
Distributors 

farm to school

Supporting Pillars
Support ing  

Organ izat ionS Med i a  +  C r e a t o r s S c h o o l s



Web s i t e  R e s ourc e s

idahopreferred.com

New Consumer and Business Search Engine

Farmers Market Search Engine/Directory

Buy Online, CSA, and Organics Directory 

Member Directory Profile Page Layout

Member Resource Portal

Digital Marketing Lab

Collaborative Blog Section 

Recipe Section

http://idahopreferred.com/


Received 204,000 monthly visits and 2.4 million unique visitors in 2022

overall  Webs ite  Analyt ics

Consumer  Gu ides  +  D irector ies

1 5% Of the Overall Web Traff ic



Views: 54,784
Subscribers: 389

       (grew by 256)

Reach: 101,7536
Followers: 11,189  

      (grew by 892)

F a c e b o ok
Reach: 340,406
Followers: 6,681  

      (grew by 2,719)

i n s t agram Youtu b e

Total  Social  Media Fol lowership:  18,597 
Social Media 

We Reached Over  1 .76 Mi l l ion on Socia l  Media  

46 % Increase

69 % 
Increase

192% 
Increase

10 % 
Increase

https://www.youtube.com/watch?v=pgCh8AryRg0&t=14s
https://www.facebook.com/IdahoPreferred/videos/819299009382141
https://www.instagram.com/p/ChFO6lKFtPf/


The Power of  Collaborat i ons
Social Media 

155 k+Extra  Reach

https://www.instagram.com/p/Cg44iFmv70-/
https://www.instagram.com/p/CkPNJY4uaEn/
https://www.instagram.com/p/CjGE1bPA1Ek/


Newsletters
L ive .Eat .Local  

Consumer  Newsletter
Fresh  Harvest  

the  member  Newsletter

c omb i n e d  ov e r a l l  N ews l e t t e r  d i s t r i b u t i o n  s t at s
 DISTRIBUTION AVG. OPEN RATE AVG. CLICK RATE

42%
 

5%  4, 178 
TOTAL SENT

2 6
N e w s l e t t e r s(industry avg 5%) (industry avg 1%) 

68 % 
Increase



Photography & Videography

Directory Website Producer Profile Newsletters

Social Media Marketing Media Advertising 

Website Guides and State-Wide Resources

T e l l i n g  y our  s t o ry  -  

Custom Signage 



Groves Country Farms Mushrooms

https://www.youtube.com/watch?v=pgCh8AryRg0&t=14s


Videos Now air ing on 
 

  RFD-TV  - Rural America's Most Important Network
( v iewed in  over  900 ,00  homes)

https://www.rfdtv.com/lets-hop-on-over-to-mill-95-where-growers-are-crafting-up-some-delicious-beverages


restaurant program
Idaho 's Farm to Chef Connect i on Series 

Idaho Preferred has proudly verified that all kitchens in this series are true "Farm-to-Table"
restaurants with an ongoing commitment to sourcing seasonal products from local farmers. 

F e a tur e d  I n  S e a s on  On e :  
KIN + Fiddler's Green Farm

Yellow Brick Cafe + Peter's Family Farm,
Red Star Ranch + River Road Farm

Pearl's on the Lake + Pack River Farm

The Lively + McIntyre Pastures 

Terroir Boise + Purple Sage Farms

Lodgpole + Wing Over Farm 

https://www.youtube.com/watch?v=4RL83sv9W_8&t=42s


retail program
custom signage and find local directory

local Product
indicator signage

Retail
Profile

WinCo's page received 
66.5k views since 6/22/22

https://idahopreferred.com/members/winco-foods/


Cherry bins were developed and distributed
to over 100 locations, displaying fresh picked,
Idaho grown cherries at Albertsons and
producer farm stands throughout the state . 

specialty Produce signage and CUSTOMIZED Bins 

Produce bins were distributed to over 100
locations to showcase locally grown

produce at 12 retailers with 65 different
locations throughout the state. 

retail program



Food Producers Road to retail 

Retail Matchmaking Sessions 

Associated Food Stores Trade Show
14 Idaho Preferred Members

9 Idaho Preferred Members

100 + Buyers 

3 Retail Buyers + 1 Distributor

retail program

Developed Idaho Preferred Crafted Food Catalogue 



campaigns & Media
Idaho Preferred completed 5 advertising campaigns and several monthly seasonal promotions to elevate consumer awareness of local. 

Conducted CSA producer Roundtable on: 
 
Ideas & Possibilities: Flowers, Proteins & Produce

Expanded the existing ISDA CSA Directory of
produce shares to include protein and flower CSA
shares throughout the state.
 
Completed a Consumer awareness campaign:
Featured CSA Week on social channels and
published an educational blog post highlighting
Idaho Preferred member CSAs. 

CSA Week

https://idahopreferred.com/members/?categories=community-supported-agriculture


Nursery & Greenhouse CampAIGN  

Media Prom

Consumer Nursery Website & Instagram Guide

Nursery Marketing Kit: Including POS Locally Grown Signage 

Consumer & Industry Events

Grower Tips & Featured Nursery / Greenhouse Growers Stories

S T R A T E G Y :

TOTAL  REACH

Paid Social 392,938 
Organic Social 308,548 
Website 107,450  

808,936

https://idahopreferred.com/idaho-nursery-guide/
https://www.instagram.com/p/CclBIs2lg7r/


Organics Week 
Coordinated Governor Little's Proclamation
declaring "Idaho Organics Week"

Social media post highlighting Idaho Preferred Members who
are certified organic. 

Totally Boise Partnership Promotion to raise further
awareness.

Redesigned and enhanced Organics Section on the website

campaigns & Media

https://www.instagram.com/p/Cf-A20AM3OV/
https://idahopreferred.com/members/?organic=true


Idaho Markets Promotion
Farmers Market Week
Conducted a two week long promotion to encourage consumer awareness of
markets in their region throughout the state.

Consumer Awareness Video& Governor Proclamation

Market Managers Digital Marketing Kit & Signage

Supplied Consumer Shopping Bags and Buttons 

Market Features and Promotion on Social Media

S T R A T E G Y :
TOTAL  REACH

Paid Social: 486,480
Organic Social: 20,609

507,089

campaigns & Media

https://idahopreferred.com/farmers-markets/


State-Wide Online Farmers Market Directory
Launched the Farmers Market Locator on August 3,
2022 ahead of Idaho Farmers Market Week. During
farmers market season, this landing page saw over
14,000 unique CLICKS.  

campaigns & Media

https://idahopreferred.com/farmers-markets/


Seasonal/Monthly digital promotion

Wine MonthCraft Beer Month Beef Month

campaigns & Media

https://www.instagram.com/p/CcnmKYhFGww/
https://www.instagram.com/p/CgK6e4-FYrv/
https://idahopreferred.com/idahowine/


Idaho Preferred Month

The Harvest Tour was held on the first day of Idaho Preferred Month
with a focus of raising awareness of Idaho's diverse agriculture. This
agricultural experience educated media and content creators and we
leveraged  greater reach in promoting Idaho's diverse bounty of
produce that harvest season brings.
 

Harvest tour

35 media and content creators attended

Showcased 7 agricultural destinations/producers 

Over 1 million impressions from outside media 

Market Features and Promotion on Social Media

https://www.youtube.com/watch?v=c3twrxCti5I


Retail Participation 
This year, Idaho Preferred increased it's retailer participants to 12 grocers across the state at 65 participating locations. 

Albertsons,
Atkinson, 
Boise Co-Op (new this year), 
Broulim's, 
Fred Meyer (new this year),
Lark & Larder, 

Partners

Idaho Preferred Month

Moscow Food Co-Op 
Red Top Market,
 Ridley’s, 
Stokes, 
Walmart,
Winter Ridge Natural Foods
(new this year.)

https://www.instagram.com/p/Cj8nhAAJ9tR/


Overall annual campagin efforts resulted in 
$37.3 Million in specialty crop product sales 

F  

Special Event
Boise  Co-Op  &  Idaho  Preferred
 Harvest  Festival  

Idaho Preferred Month

https://www.instagram.com/p/CjtOskeOKHs/


media  campaign

Facebook & Instagram: 2,329,076

Radio and Remotes: 1,068,289 

D I G I T A L  P L A T F O R M S  I M P R E S S I O N S :

TOTAL PAID REACH

3,397,365
25 % Increase

Idaho Preferred Month

https://www.youtube.com/watch?v=KyuH6lBPS3k&t=1s


Annual Meeting
Ag Allstar Dinner - Food
Producers of Idaho
INLA Horticulture Expo
Destination Beer
Regional Meeting
AFS Food Show
Moss Greenhouse Ladies Night
Savor Idaho Idaho Wine
Commission
From the Ashes
Virtual Roundtables (3)

Events
July-Dec

Farmers Market Week Pop Up
Western Idaho Fair - 

Agriculture Media Tour
Thirtsy Thursday at Red Top Market
Taste of Downtown Boise
Wine Commission Boot Camp
Caldwell Harvest Festival
ACF Salsa War Showdown
ACF Pumpkin Carving
Boise Co-Op Harvest Festival
Boise Farmers Market Harvest
Dinner
Honey Conference

       Albertsons Ag Day Event

Jan-June



Events

Idea Barn Roundtables

https://idahopreferred.com/login/


holiday gift boxes

Biggest Impact Yet!
880 boxes sold

26 Producers featured 

Boxes shipped to 46 States + Canada

20 Influencer/Press Members promoted boxes throughout Idaho

https://www.instagram.com/p/ClZAFYmMKwK/


joining us!

thank you
forfor 

#

www . i d a h o p r e f e r r e d . c om
Idaho State Deptartment of Agriculture

    iamidahopreferred#

Contact:
erica.white@isda.idaho.gov

Follow Us

@idahopreferred


