


MISSION:

To promote, connect, and educate
ldaho agriculture producers with
opportunities to help them grow
their marketplace.

|[daho Preferred is a program of the Idaho State Department of Agriculture
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PROGRAM DIVERSITY AND GROWTH

Producers: 27.63% Farmers Markets: 13.2%
Processors: 32.12% Restaurants: 12.39%
Retailers: 6./3%  Supporting Organizations: 2.82%




MEMBER REQUIREMENTS

Prospective members must meet one of the following criteria to
apply

The Idaho Preferred logo is the consumer and
business owner's way to quickly identify whether
they are purchasing an agriculturally connected

oroduct cultivated in Idaho. |F|¥AE|?[}]| PRODUGE, COMMODITIES, AND MEAT MUST BE GROWN AND RAISED IN
Importantly that the product has been locally

grown, raised, or crafted with a minimum of PROCESSED FOOD & BEVERAGES

ldaho's agricultural content; supporting the

economy from the ground up. POTATOES

https://idahopreferred.com/ WINE

member-requirements/




3 PROGRAM PILLARS

B2C + B2B Promotional Support
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RETAIL

e Direct
e Broker
e Distributor

DIRECT

o Agritourism
e FCommerce
e Farmers Markets

FARM T0 SCHOOL

o Schools Pre-K to University
e Nutrition Services
e Distributors
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RESTAURANTS

e Distributors

o Chefs + Food Service

SCHOOLS



CONNECGTING-Y6U WITH FOOD-AND AGRICULTURE -
PRODUCTS:GROWN, RAISED, OR IIHAFTEI]

IN THE GEM SIATE. |

New Consumer and Business Search Engine
Farmers Market Search Engine/Directory
Buy Online, CSA, and Organics Directory
Member Directory Profile Page Layout
Member Resource Portal

Digital Marketing Lab

Collaborative Blog Section
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Recipe Section


http://idahopreferred.com/

CONSUMER GUIDES + DIRECTORIES

LIVE, EAT_ LOCAL

OVERALL WEBSITE ANALYTICS

Received 204,000 monthly visits and in 2022




SOCIAL MEDIA

Total Social Media Followership: 18,597

ﬁ Idaho Preferred Posted a Viden
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__ @ idahopreferred Ever feel intimidated
I when picking out a melon at the store,

roadside stand or the farmers market?

Ask your local farmer for help! She'll Yellow Brick Cafe Idaho's Farm to Che
Be:hapgyio:eis yau whinte T bor #ldahosFarmToChefConnection #LiveEatLocal

to get the most flavorful selection at % ; : 2
the peak of its season! #ldahoPreferred #idahoagriculture #seasonaleati. .

While at the @caldwellfarmersmarkst
last night, we met up with our friend,
Tanya Quigley of Homesteader Farms
in Wilder, ID. Tanya was happy to
share a quick #farmertip on
#nationalmelonDay!

#livesatiocal #idahopreferred
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idahio natives, Mason and Tia Growes are fourth-genwration Farmers, but frstgeneration mushrocm farmers. Thay started the fungi busingss when they realized Maseris job as a commercial | Show moeg

INSTAGRAM FACEBOOK YOUTUBE
e Reach: 340,406 e Reach:101,7536 e Views: 54,784

* Followers: 6,681 e Followers: 11,189 e Subscribers: 389
(grew by 2,719) (grew by 892) (grew by 256)

We Reached Over on Social Media



https://www.youtube.com/watch?v=pgCh8AryRg0&t=14s
https://www.facebook.com/IdahoPreferred/videos/819299009382141
https://www.instagram.com/p/ChFO6lKFtPf/

SOCGIAL MEDIA

ﬁ totallyboise and idahopreferred

Slyline - Season of Fa

ed month, and I'm taking you to
you can make the switch from
you typically buy to local ldaho

/?) totallyboise Now iz the perfect time support to enjoy the last

tiny bit of harvest season as our Idaho farms prepare for their
r. @idahoprefeme kes it easy for you to
. raised, and

cold-w her slumbe
\ Preferred products,

he @idahopreferred website is 3 great resource 1o find all of the
fferent local products and produce out there! You can also

ook out for the ldaho Preferred lago or the local product
indicator signage while you're shopping.

to enj he fall harvest finds and keep
? We've got you covered!

w Dine at a farm-to-table restaurant

@ Visit an Idaho Preferred pumpkin patch or comn maze
D Indulge in a cold drink made with fresh hops

W Have fun at a grape stomp or sipping local wines

Some great local Idaho preducts featured in this video are:
@rootschips
@aplusranchidaho
ppole_bakery
“ﬁappj’dajl_ an :If

hene 10 SUpport our

to local Idaho Produce \
* " e
: Yl

Head to the blog to read all abo fantastic u
1 iz doing in our state and to find their website's

Local ator” resources to help you t e farm to your fork
and experience ldaho agriculture.

'@m@w@

What's your favorite local brand? I'd love to know

Link in big!

preferred #localidaho ®idahoproduce #idaho
#idahoblogger #idahofarms

@ visitidaho @ Love this! v

hoagriculture
visitboise #choplecal

ove these fall ideas! v

@ shadeworks_com W,

mamaknowsbestmicrogreens Mama Knows Best Microgreens o
are also local and available in 8 different mives at both co ops

a maddielauritzen Where are the farm to table restaurants? v

oQv A

.mn Liked by thelivelyboise and 415 others
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@B"—“ Liked by true_roots_organics and 349 others DE RT M OUNTAI N
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https://www.instagram.com/p/Cg44iFmv70-/
https://www.instagram.com/p/CkPNJY4uaEn/
https://www.instagram.com/p/CjGE1bPA1Ek/

NEWSLETTERS

FRESH HARVEST LIVE.EAT.LOCAL
THE MEMBER NEWSLETTER CONSUMER NEWSLETTER
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/ Fregp - Stor Holiday Gift Box Local Turkeys,

Annual Member Surveys, Member Renewals Due,

Idaho Preferred Holiday Gift Boxes, & Expo Opportunities

oo Prefertod Manth oo &R ock Muse

Need inspiration for your Autumn Bucket List? The |daho Preferred
website is your source for finding fun AG-tivities all season long!

COMBINED OVERALL NEWSLETTER DISTRIBUTION STATS

DISTRIBUTION AVG. OPEN RATE AVG. CLICK RATE TOTAL SENT

4,178 42% 5% 26

(industry avg 5%) B (industry avg 1%) Newsletters
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TELLING YOUR STORY -

\/ Directory Website Producer Profile \/ Newsletters

\/ Social Media Marketing \/ Media Advertising

\/ Website Guides and State-Wide Resources \/ Custom Signage
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https://www.youtube.com/watch?v=pgCh8AryRg0&t=14s

RFD-TV - Rural America's Most Important Network
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(viewed in over 900,00 homes)

MEWS -~ BUSINESS -~ LIFESTYLE ~ SHOWS -~ WATCH .+ CONNECT ~ LISTEN SHOP m/l/ﬂ‘d

ATl Lifestyle Stories @ Feel Good Stories

Let’s “hop” on over to Mill 95, where growers are
crafting up some delicious beverages
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Programming
Spotlight

COOP DREAMS

“reen Acres” meets T Home Improvement” in
this refreshing, informative unscripted
lifestyle series depicting the hilarious..

From the field to the tap is the focus of Mill 93, an independent hops provider for craft

brewers and hops growers.


https://www.rfdtv.com/lets-hop-on-over-to-mill-95-where-growers-are-crafting-up-some-delicious-beverages

RESTAURANT PROGRAM
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NORTH AMERICAN KITCHEN
MOSCOW, ID

Idaho Preferred has proudly verified that all kitchens in this series are true "Farm-to-Table"
restaurants with an ongoing commitment to sourcing seasonal products from local farmers.


https://www.youtube.com/watch?v=4RL83sv9W_8&t=42s

RETAIL PROGRAM

CUSTOM SIGNAGE AND FIND LOCAL DIRECTORY

WinCo's page received

66.5k views since 6/22/22
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WinCo

FOODS

CONTACT US

110 EAST WTRTLE STREET
BOLE, 1D BaMR2

VISIT WEBSITE

VIEW LOCATIONS

FIND LOCAL HERE
Idaho Edibles:

= Ballard Cheese
« Chobani Yogurt
« Farr Candy
= Gem Meats

WINGO FO0DS

yods is a certified employee -owned company founded and based in Boise, Idaho.

WinCo Foads is a certified employee-owned company founded and based in Boise, Idaho. What
began as a no-frills, warehouse-style grocery store in 1967, WinCo now has over 130 total
lacations with stores in Washington, ldaho, Mevada, California, Oregon, Utah, Texas, Arizona,

QOklahoma, and Montana.

WinCo stands for WINNING COMPANY and is proud to offer low prices and quality products to
every community they call home.

Look for the local product tags on the shelves in your nearby WinCo store to identify products
that have been locally grown, raised, or crafted in your state.

Check out some of the great ldaho companies (to the left) that are sold within some of our
Idaho WinCo's.



https://idahopreferred.com/members/winco-foods/

RETAIL PROGRAM
SPECIALTY PRODUCE SIGNAGE AND CUSTOMIZED BINS

i Cherry bins were developed and distributed

4 to over 100 locations, displaying fresh picked,
ldaho grown cherries at Albertsons and
producer farm stands throughout the state .

Produce bins were distributed to over 100
locations to showcase locally grown
produce at 12 retailers with 65 different |
locations throughout the state, M




RETAIL PROGRAM
FOOD PRODUCERS ROAD TO RETAIL

Agsocinfeaf Fooof Glores Trasfe Gpow

\/ 14 Idaho Preferred Members
\/ 100 + Buyers
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\/ 9 Idaho Preferred Members
\/ 3 Retail Buyers + 1 Distributor
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ROAD TO RETAIL SHOWCASE

el EXPANDING YOUR PRODUCT REACH
PEEPEUEEDT & PRODUCT SHOW WITH RETAILERS
JUMNE 9TH AT ISDA FROM 11:00 -3:00 PM

T e e B
T T ea S

\/ Developed Idaho Preferred Crafted Food Catalogue




CAMPAIGNS + MEDIA

Idaho Preferred completed 5 advertising campaigns and several monthly seasonal promotions to elevate consumer awareness of local.

Expanded the existing ISDA CSA Directory of COMMUNITY SUPPORTED
produce shares to include protein and flower CSA ACRICULTURE
shares throughout the state.
Find an Idaho-based CSA producer here! Long
befare subscription food boxes became popular,
- urchasing a share from your local CSA,
Completed a Consumer awareness Campalgn: ?CommunfcvSupported .:griculture} has been a
Featured CSA Week on social channels and o e e e
published an educational blog post highlighting m

ldaho Preferred member CSAs.

Ideas & Possibilities: Flowers, Proteins & Produce



https://idahopreferred.com/members/?categories=community-supported-agriculture

NURSERY + GREENHOUSE CAMPAIGN

LODK FOR THE LOGD
STRATEGY:

\/ Consumer Nursery Website & Instagram Guide TOTAL REACH
o L , : 808,936
\/ Nursery Marketing Kit: Including POS Locally Grown Signage
Paid Social 392,938
\/ Consumer & Industry Events Organic Social 308,548

Website 107,450

TDAHO

JLPREFERRED [Ts

\/ Grower Tips & Featured Nursery / Greenhouse Growers Stories

GET TO GROWING

#findlocaluselocal

Ve N


https://idahopreferred.com/idaho-nursery-guide/
https://www.instagram.com/p/CclBIs2lg7r/

GCAMPAIGNS + MEDIA
Orgarics (1 eet

Coordinated Governor Little's Proclamation
declaring "ldaho Organics Week"

Social media post highlighting Idaho Preferred Members who

are certified organic. ' Come shop local with us

Totally Boise Partnership Promotion to raise further - for Idaho Organics
awareness. Week!

e L R T

Redesigned and enhanced Organics Section on the website

FIND IDAHO ORGANICS l '

With over 350 operations producing a diversity of

organic crops in ldaho, it's easy to find locally-
sourced organics. Find the producers nearest you

and feel good about what you consume!

USDA

(A

B0

L, 9 DRGANIC
ol

BROWSE ORGANIC PRODUCERS



https://www.instagram.com/p/Cf-A20AM3OV/
https://idahopreferred.com/members/?organic=true

CAMPAIGNS + MEDIA

IDAHO MARKETS PROMOTION

Farpers [lurke] (1 fect

Conducted a two week long promotion to encourage consumer awareness of
markets in their region throughout the state.

STRATEGY:
\/ Consumer Awareness Video& Governor Proclamation TOTAL REACH

507,089

Paid Social: 486,480
Organic Social: 20,609

\/ Market Managers Digital Marketing Kit & Signage
\/ Supplied Consumer Shopping Bags and Buttons

\/ Market Features and Promotion on Social Media


https://idahopreferred.com/farmers-markets/

CAMPAIGNS + MEDIA

Launched the Farmers Market Locator on August 3,
2022 ahead of Idaho Farmers Market Week. During

LOCAL FARMERS 5 ARTISANS

farmers market season, this landing page saw over AW IO e U s o ey

Saturdays 9am - Zom
Agril - Sept

14,000 unique CLICKS.

SMAR! Double Up Food Bucks Participant

FARMERS MARKETS

KOOSKIA FARMERS MARKET GRANGEVILLE FARMERS MARKET

With direct access to the freshest produce around th Bive and Front St Fitnesr: Pack Mbin Street
ursdays 10-2 Saturdeys. 9am-1 pm

lune 2nd - Septemiber 23th

(most likely picked by your local farmer within
hours of your purchase) shopping for food at your

community farmers market is a great way to

June 18thto Oct 1

FARMTFOR

support local!

FIND A FARMERS MARKET

FaFmers

EMMETT FARMERS MARKET FARM T0 FORK FARMERS MARKET
4504 W. Park 5t 120 5 iGmball Ave
June 1. 2022 - Dctober 29, 2022 May 17 - September 27, 2022

Wednesdays and Saturday 5 Tuesdays



https://idahopreferred.com/farmers-markets/

CAMPAIGNS + MEDIA
SEASONAL/MONTHLY DIGITAL PROMOTION
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https://www.instagram.com/p/CcnmKYhFGww/
https://www.instagram.com/p/CgK6e4-FYrv/
https://idahopreferred.com/idahowine/

IDAHO PREFERRED MONTH
HARVEST TOUR

The Harvest Tour was held on the first day of Idaho Preferred Month
with a focus of raising awareness of Idaho's diverse agriculture. This
agricultural experience educated media and content creators and we
leveraged greater reach in promoting Idaho's diverse bounty of
produce that harvest season brings.

The | \/ 35 media and content creators attended

Harvest \/ Showcased 7 agricultural destinations/producers

Series

\/ Over 1 million impressions from outside media

\/ Market Features and Promotion on Social Media



https://www.youtube.com/watch?v=c3twrxCti5I

IDAHO PREFERRED MONTH
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This year, Idaho Preferred increased it's retailer participants to 12 grocers across the state at 65 participating locations.

PARTNERS

Albertsons,

Atkinson,

Boise Co-Op (new this year),
Broulim's,

Fred Meyer (new this year),
Lark & Larder,

Moscow Food Co-Op

Red Top Market,

Ridley's,

Stokes,

Walmart,

Winter Ridge Natural Foods
(new this year.)



https://www.instagram.com/p/Cj8nhAAJ9tR/

IDAHO PREFERRED MONTH

Speciad Tuer]” =)

BOISE C0-OP + IDAHO PREFERRED [ AESAREIES |
HARVEST FESTIVAL o STtk
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Overall annual campagin efforts resulted in

in specialty crop product sales



https://www.instagram.com/p/CjtOskeOKHs/

IDAHO PREFERRED MONTH =~ =

DIGITAL PLATFORMS IMPRESSIONS:

\/ Facebook & Instagram: 2,529,076

/ Radio and Remotes: 1,068,289

TOTAL PAID REACH

3,397,365



https://www.youtube.com/watch?v=KyuH6lBPS3k&t=1s

JAN-JUNE

Annual Meeting

Ag Allstar Dinner - Food
Producers of ldaho
INLA Horticulture Expo
Destination Beer

Regional Meeting

AFS Food Show

Moss Greenhouse Ladies Night
Savor Idaho ldaho Wine
Commission

From the Ashes

Virtual Roundtables (3)

EVENTS

JULY-DEC

Farmers Market Week Pop Up
Western ldaho Fair -

Albertsons Ag Day Event
Agriculture Media Tour
Thirtsy Thursday at Red Top Market
Taste of Downtown Boise
Wine Commission Boot Camp
Caldwell Harvest Festival
ACF Salsa War Showdown
ACF Pumpkin Carving

Boise Co-Op Harvest Festival
Boise Farmers Market Harvest
Dinner

Honey Conference



IDAHO CSA ROUNDTABLE

IDEAS & POSSIBILITIES -
FLOWERS, PROTEINS, & PRODUCE

MARCH 16TH FROM 12:00 -1:30 P

IDEA BARN

)_] PREFERRED

g2\ AGRITOURISM ROUNDTABLE PT

BEYOND THE PUMPKIN PATCH:
JPREFERREDN LIABILITIES & INSURANCE
IDEA BARN /

APRIL 27TH - 12:00 PM to 1:00 PM

AGRITOURISM ROUNDTABLE PT 1

BEYOND THE PUMPKIN PATCH:
PARTNERSHIPS & POSSIBILITIES
APRIL 20TH - 12:00 PM to 1:00 PM

- p


https://idahopreferred.com/login/

HOLIDAY GIFT BOXES

\/ 880 boxes sold
\/ 26 Producers featured
\/ Boxes shipped to 46 States + Canada

\/ 20 Influencer/Press Members promoted boxes throughout Idaho



https://www.instagram.com/p/ClZAFYmMKwK/

Contact:
erica.white@isda.idaho.gov
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|AMIDAHOPREFERRED

WWW.IDAHOPREFERRED.COM

aho State Deptartment of Agriculture



